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Case Study:

ADROID D OE S 06 BRARTODES

Objective:

Verizon teamed up with ScanLife to promote the wide
variety of apps available using the DROID devices. QRO
Codes were placed throughout an integrated campaign
which included print ads, in-store displays, direct mail,
websites, and even iPad ads.

User Experience:

Once a consumer sees material with a code, they were
directed to use the ScanLife app, or download it by texting
SCAN to 43588 for .@lnstant

Users with an Android powered device are linked directly to a specific application on Android
Market for download, or a mobile site with some of the top apps. If a user scans the code using
another type of Smartphone, they are redirected to a mobile formatted site that explains the
benefits of the DROID and the variety of apps avaialable.

Results:

In just over three months, the campaign has seen over 150,000 scans, making it the most
successful ScanLife campaigns in North America. The technology has opened up a world of
immediate access for DROID customers directly from a wide variety of material.

Key Learnings:
1 Using codes in an integrated way, across media will significantly increase results

1 The web is a good environment for codes if it adds value (i.e. linking to mobile app
downloads)

9 Codes should provide immediate access to relevant content when consumers need it
1 The technology is universally used across a wide range of age groups

Below is some specific data from the ScanLife reporting system:

Age Gender
5%

' M 18-24

M 25-34
M Females

i 35-44
M 45-54
H55+ M Males

18-
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Handset OS
Income
o, 4%
b M <550,000 H Android
H $50,000- M Blackberry
$100,000
Wi S
& $100,000- iPhone O
$150,000 H Windows
M $150,000- Mobile
$200,000
i >$200,000

Note: Demographic data is representative of the total from a voluntary user survey.
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Creative Examples:

Print Ads:

APPS THAT SEE
THROUGH WALLS.
*BUT NOT THROUGH

CLOTHES. YET.

Hare's an Id 62 werth steafing. Get ail the theils from this sunmer’s biggest blockbustar ight on your
phone. Get axchusive contant, go batind the scenss, and leam Dream Share sacrats you wen't find
anywhora elsa. Hobedy takas you dseper Into the worid of Incaption. But remembet 0nce you go In,
Yyou may not want 1 come out.

veri on | Google | # mororowa
1.800.2JOININ | wwwdroiddoescom
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In-Store:




